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Media literacy

Media literacy concerns different media 
(broadcasting, radio, press), different 
distribution channels (traditional, 
internet, social media) and addresses 
the needs of all ages. Media literacy is 
also a tool to empower citizens, to raise 
awareness and to help counter the 
effects of disinformation campaigns 
and fake news spreading through 
digital media.



Audiovisual Media Services Directive (AVMSD)

The recently revised Audiovisual Media Services Directive 
(AVMSD) strengthens the role of Media Literacy. It 
requires Member States to promote and take measures 
for the development of media literacy skills. In view of the 
central role played by video-sharing platforms in giving 
access to audiovisual content and the resulting societal 
responsibility, the revised AVMSD also obliges 
video-sharing platforms to provide for effective media 
literacy measures and tools. Moreover, platforms are 
required to raise users’ awareness of these measures and 
tools.



Expert group

The European Commission brings together 
media literacy stakeholders in an Expert 
Group on Media Literacy which meets 
annually to:
● identify, document and extend good 

practices in the field of media literacy;
● facilitate networking between different 

stakeholders, with the aim of 
cross-fertilisation;

● explore synergies between different EU 
policies and support programmes and 
media literacy initiatives.



European Media Literacy Week

A high level of media literacy is a key factor to enable 
citizens to make informed decisions in the digital age. 
Media literacy is a pre-requisite for a vibrant, modern 
democracy. The European Media Literacy Week is an 
initiative by the European Commission to promote 
media literacy skills and projects across the EU. In 
2019, the European Commission hosted the inaugural 
iteration of the European Media Literacy Week.

In the context of this event, media literacy stakeholders 
at national level are encouraged to organise their own 
events during or around this week, to celebrate and 
discuss media literacy. 



Media literacy report

The study is the first major mapping of this field in 
Europe, providing a detailed analysis of the main trends, 
based on a selection of 547 projects.  The authors found 
that initiatives to develop 'critical thinking' were the most 
prevalent, followed by 'media use' covering projects 
which aim to improve our ability to search, find and 
navigate and use media content and services.

Other major findings include the very active role played 
by civil society with extra-curricular projects aimed at 
'teens and older students' as the main target 
demographic for media literacy projects.



Tackling online disinformation

The exposure of citizens to large scale 
disinformation, including misleading or outright 
false information, is a major challenge for Europe. 
The Commission is working to implement a clear, 
comprehensive and broad set of actions to tackle 
the spread and impact of online disinformation in 
Europe and ensure the protection of European 
values and democratic systems.



Disinformation is "verifiably false or misleading information created, presented and 
disseminated for economic gain or to intentionally deceive the public". It may have 
far-reaching consequences, cause public harm, be a threat to democratic political 
and policy-making processes, and may even put the protection of EU citizens' health, 
security and their environment at risk.

Disinformation erodes trust in institutions and in digital and traditional media and 
harms our democracies by hampering the ability of citizens to take informed 
decisions. It can polarise debates, create or deepen tensions in society and 
undermine electoral systems, and have a wider impact on European security. It 
impairs freedom of opinion and expression, a fundamental right enshrined in the 
Charter of Fundamental Rights of the European Union.





The Code of Practice on Disinformation

The Code of Practice on disinformation is the first 
worldwide self-regulatory set of standards to fight 
disinformation voluntarily signed by platforms, leading 
social networks, advertisers and advertising industry in 
October 2018. Signatories are Facebook, Twitter, 
Mozilla, Google and associations and members of the 
advertising industry. Microsoft subscribed to the Code 
of Practice In May 2019. TikTok joined the code in June 
2020



The European Digital Media Observatory

The European Digital Media Observatory is an CEF funded project aimed 
at creating a European hub for fact-checkers, academics and other relevant 
stakeholders to collaborate with each other and actively link with media 
organisations, media literacy experts, and provide support to policy makers. 
It has been put in place in the context of the Action plan against 
disinformation, and the activities are based on 5 pillars:

● Mapping fact-checking organisations
● Supporting and coordinating research activities
● Building a public portal
● Ensuring secure and privacy-protected access to platforms’ data
● Supporting public authorities

The first phase started on 1 June 2020, while a call for tender runs until 5 
November 2020. A call for proposals of 9 million Euros through the Digital 
Service Infrastructure of the Connect Europe Facility will fund the second 
phase, i.e. the creation of national or multinational research hubs on digital 
media.



Useful links:
 
∙ The Code of Practice against Disinformation
∙ Press release: A Europe that protects: EU reports on progress in fighting disinformation ahead of European 

Council (14 June 2019)
∙ Factsheet: Action Plan on Disinformation, Report on progress (14 June 2019)
∙ Press release: "A Europe that Protects: The EU steps up action against disinformation" (5 December 2018)
∙ Action plan against disinformation
∙ Factsheet - overview of the action plan to counter disinformation
∙ Communication "Tackling online disinformation: a European approach"
∙ Factsheet on tackling online disinformation
∙ Synopsis report on public consultation on fake news and online disinformation
∙ Study on fake news and disinformation from the European Commission’s Joint Research Centre. 
∙ https://www.europarl.europa.eu/doceo/document/TA-9-2020-0161_EN.html  - Committee on foreign interference 

in all democratic processes in the European Union

https://ec.europa.eu/digital-single-market/en/news/code-practice-disinformation
https://ec.europa.eu/digital-single-market/en/news/europe-protects-eu-reports-progress-fighting-disinformation-ahead-european-council
https://ec.europa.eu/digital-single-market/en/news/europe-protects-eu-reports-progress-fighting-disinformation-ahead-european-council
https://ec.europa.eu/digital-single-market/en/news/action-plan-against-disinformation-report-progress
http://europa.eu/rapid/press-release_IP-18-6647_en.htm
https://ec.europa.eu/digital-single-market/en/news/action-plan-against-disinformation
https://ec.europa.eu/digital-single-market/news-redirect/640081
https://ec.europa.eu/digital-single-market/en/news/communication-tackling-online-disinformation-european-approach
https://ec.europa.eu/digital-single-market/en/news/factsheet-tackling-online-disinformation
https://ec.europa.eu/digital-single-market/en/news/synopsis-report-public-consultation-fake-news-and-online-disinformation
https://ec.europa.eu/jrc/sites/jrcsh/files/jrc111529.pdf
https://www.europarl.europa.eu/doceo/document/TA-9-2020-0161_EN.html


DIGITAL INCLUSION

Digital inclusion is the European 
Commission's effort to ensure that 
everybody can contribute to and 
benefit from the digital economy and 
society.



Digital inclusion is being made possible through some of the activities supported by 
the European Commission such as :

• Accessible ICT: making ICT more accessible for all and fostering new 
methodologies for technology development (design for all)

• Assistive technologies: supporting the development of ICT that assists people 
with disabilities to enable them to perform activities that they have not been able to 
do before and to interact better with technologies.

• Skills and digital skills: empowering citizens to fight marginalisation and social 
exclusion, including careers through ICT in Education.

• Social Inclusion: increasing the participation rate of disadvantaged people in 
public, social and economic activities through social inclusion projects.



Digital exclusion

Digital exclusion is part of the overall challenge of 
exclusion, a widespread and growing phenomenon 
which carries with it a series of deteriorations in life 
paths like poor health, poor lifelong earnings and an 
increased risk of marginalisation. Tackling inequality will 
make our societies fairer and our economies stronger. 
There are many people who are currently excluded for 
reasons of low income and education, location, culture, 
trust and confidence levels or various disabilities.
According to benchmark, 80 million Europeans never 
use internet either because they don't have a computer 
or it is too expensive. Another reasons might be that 
they find it too difficult or not relevant to connect digitally 
as observed in the Digital Scoreboard 

https://ec.europa.eu/digital-single-market/en/digital-agenda-scoreboard




Sources:

https://ec.europa.eu/digital-single-market/en/media-literacy 

https://ec.europa.eu/digital-single-market/en/tackling-online-disinformation 

https://ec.europa.eu/digital-single-market/en/digital-inclusion-better-eu-society 

https://ec.europa.eu/digital-single-market/en/media-literacy
https://ec.europa.eu/digital-single-market/en/tackling-online-disinformation
https://ec.europa.eu/digital-single-market/en/digital-inclusion-better-eu-society
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